
CALIFORNIA MPA 
HUMAN USES WEBSITE

Audience needs & design inspiration 

KEY COMMUNICATORS WEBINAR #1



WHAT DO OUR VISITORS 

WANT THIS WEBSITE  

TO DO FOR THEM AND 

WHY? 

WHAT WILL OUR WEBSITE 

LOOK & FEEL LIKE? 

I n  t h i s  s e c t i o n  we  w i l l  l o o k  a t 
t h e  n e e d s  o f  t h e  v i s i t o r s  t o  o u r 
f o r t h c o m i n g  we b s i t e  a n d  a s k  y o u 
t o  i d e n t i f y  a ny t h i n g  we  m a y  b e 
m i s s i n g  o r  g e tt i n g  w ro n g . 

O u r  m a i n  a u d i e n c e  g ro u p s  a re 
c o m m e rc i a l  f i s h e r m a n ,  c h a r t e r 
b o a t  ow n e r s /o p e ra t o r s,  re s o u rc e 
m a n a g e r s,  a n d  d e c i s i o n  m a ke r s.

We  w i l l  l o o k  a t  a  s h o r t  e x a m p l e  o f 
o u r  we b s i t e ’s  s t y l e  g u i d e l i n e s,  a s 
we l l  a s  o t h e r  we b s i t e s  a n d  d e s i g n 
e x a m p l e s  t o  s p a r k  c o nve r s a t i o n 
a ro u n d  w h a t  we  wa n t  o u r  s i t e  t o 
l o o k  a n d  f e e l  l i ke . 

We  w i l l  l o o k  a t  t wo  m a i n  c a t e g o r i e s 
o f  i n s p i ra t i o n — s t o r y t e l l i n g  a n d 
d a t a  v i s u a l i z a t i o n .  T h e s e  w i l l  b e 
i n t e rc o n n e c t e d  i n  o u r  we b s i t e . 



1  

Website visitor needs



Human-centered design  
is about getting to the people 

you’re designing for and hearing 
from them in their own words.

 
—IDEO, FIELD GUIDE TO HUMAN-CENTERED DESIGN



Commercial 
f isherman“ I want to know how my data (landings, logbook,  

focus group input) will and will not be used so that  
I can trust and feel confident that my information  
is not being used to reduce access.

I want to see how my fishery has changed over time  
so that I can help to avoid future changes that  
adversely impact me and my industry.

I want to see how other fisheries are doing so that I 
can compare my experience to others.

I want to to have accurate information so that I can  
be well informed when management decisions are  
being made.



Charter boat 
owners/
operators“ I want to see how my views are the same/different to 

other charter boat owners/operators so that I can feel 
connected and potentially identify allies.

I want to see how my fishery has changed over time  
so that I can help to avoid future changes that  
adversely impact me and my industry.

I want to see how other fisheries are doing so that I 
can compare my experience to others.

I want to to have accurate information so that I can  
be well informed when management decisions are  
being made.



Resource 
manager“ I want to see changes over time so that  I can explore 

connections between management changes and  
changes in fleet dynamics

I want to understand the perceptions and perspectives 
of fishermen statewide so that this can be factored in 
when considering management changes.

I want to have fishing dynamics information readily 
available so that I can share it with other resource  
managers to compare and contrast

I want to fill in data gaps so that I can be better  
informed (and take things off my to-do list).

I want to rely on others for socioeconomic expertise  
so that I can have support in areas that are not my  
expertise, and, perhaps, to broaden my understanding 
of the issues.



Researcher“ I want to experience new ways to collect information 
that I also collect so that I can continue to inform my 
best practices.

I want to learn about fishermen’s perspectives and the 
relationship with fishing data I can continue to inform 
my expertise and knowledge

I want access to new data sets so that I can  
strengthen / inform my research



Look & feel inspiration
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We have compiled and gathered 
a vast amount of data and 
information on the economic 
and social well-being of fishing 
communities.
Gotham Bold

“It's extremely important 
to be in mulple fisheries 
because things are cyclical,  
markets are cyclical .  

It 's pretty hard to make 
it on just a single fishery.” 

—Gotham Rounded

0123

Style  
Guidel ines  
for our  
website

C o l o r s,  f o n t s,  i c o n s,  
&  p h o t o g ra p hy  s t y l e 



T h e s e  e x a m p l e s  a re  f ro m  t h e 
fo l l o w i n g  w e b s i t e s :  

Vo i c e s  o f  t h e  G ra n d  C a n y o nVo i c e s  o f  t h e  G ra n d  C a n y o n  
s t o r y m a p s .a rcg i s .c o m /s t o r i e s /
b 2 2 a 6 a 0 9 b b 2 3 4 4 f f 8 4 5 d 9 e fd 3 e 4 1 5 2 f 7

R i v e r  R e b o r nR i v e r  R e b o r n
s t o r y m a p s .e s r i .c o m /s t o r i e s / 2 0 1 5 /
r i v e r- re b o r n

A t  N a t u re’s  C ro s s ro a d sA t  N a t u re’s  C ro s s ro a d s 
h tt p s : //s t o r y m a p s .e s r i .c o m /
s t o r i e s / 2 0 1 8 /d a n g e r m o n d - p re s e r v e /

Storytel l ing

P h o t o g ra p hy,  v i d e o s, 
q u o t e s,  a n d  m a p s 
c a n  a l l  c o n t r i b u t e 
t o  t h e  e x p e r i e n c e  o f 
s t o r y t e l l i n g  o n  o u r 
we b s i t e .



T h e s e  e x a m p l e s  a re  f ro m  t h e 
fo l l o w i n g  w e b s i t e s :

H a l f- E a r t h  P ro j e c tH a l f- E a r t h  P ro j e c t
w w w.h a l f- e a r t h p ro j e ct .o rg /m a p s

O c e a n  H e a l t h  I n d e xO c e a n  H e a l t h  I n d e x 
w w w.o c e a n h e a l t h i n d e x .o rg /re g i o n -
s c o re s /s c o re s /u n i t e d - s t a t e s

Data 
visual ization

T h e s e  a re  e x a m p l e s  o f 
d i f f e re n t  wa y s  t o  s h a re 
d a t a  i n  c o m p e l l i n g , 
a c c e s s i b l e  wa y s.



T h e s e  e x a m p l e s  a re  f ro m  t h e 
fo l l o w i n g  w e b s i t e : 

W h o  G e t s  t o  B re a t h e  C l e a n  Ai r?W h o  G e t s  t o  B re a t h e  C l e a n  Ai r? 
w w w.n y t i m e s .c o m /
i n t e ra ct i v e / 2 0 2 0 / 1 2 / 1 7/w o r l d /a s i a /
i n d i a - p o l l u t i o n - i n e q u a l i t y.h t m l

G l o b a l  Fi s h i n g  Wa t c hG l o b a l  Fi s h i n g  Wa t c h 
g l o b a l f i s h i n g w a t c h .o rg

Data 
visual ization
cont.

T h e s e  a re  e x a m p l e s  o f 
d i f f e re n t  wa y s  t o  s h a re 
d a t a  i n  c o m p e l l i n g , 
a c c e s s i b l e  wa y s.



Thank you


